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Hang Fung Gold has attained remarkable score  

on retail franchise model in PRC 

 

Hang Fung Gold (“the group”) is scored high in the recent CLSA report of 

franchising in the PRC.  The report is based on extensive evaluation of PRC 

franchisors’ performance and structural mechanism including 15 key bench 

marking factors to a successful franchise model.   

 

The results proved that the group had competitive strength in franchisee 

supervision and management, retail prices, IT connectivity, merchandise 

purchases, outlet fixtures and fittings, franchise exclusivity and marketing 

support, which contributed to its rapid compounded franchisee outlet growth 

rate of 53% over the last three years, versus the franchisee outlets average 

growth rate is 27% in the market.  The satisfactory ranking of the group 

attracts potential franchisees to start their franchise business. 

  

Currently, the franchising outlets of the group account for 30% of its total 

outlets in the PRC. The growth of franchise business accelerates the network 

expansion in the PRC with relatively low risk and low capital investment. 

 


